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Overview

The Customer Marketing Application (CMA Pro) is designed to provide all of the tools
needed to effectively manage total customer relationship, including the ability to create

and monitor marketing campaigns.
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Marketing programs are created and R i

managed by the Campaign

Management module of CMA Pro. Flexible criteria allows for the selection of target
customers to be included based upon Customer Segmentation, Detailed Merchandise
Purchase History, Location Specific Markets, Recency of Previous Campaigns among a

number of other selection variables.

Key Functions

Collect Customer Information

Produce Marketing Campaigns based upon various selection criteria

o Geography
o Purchase History
o Segmentation

o Other Demographic / Psychographic Information

o Any set of SQL selection criteria
Keep Customer Data cleansed & current

o Remove Duplicate Entries

o All addresses validated through Group One application

o Regularly pass customer data through USPS NCOA database

o Provide “Householding” Function
Customer Maintenance Process allows the entry, lookup and maintenance of
Customer Demographic Information
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Campaign Management
allows the entry, lookup
and maintenance of
Marketing Campaigns
+ Market to New Customers
using External Prospect
Lists
¢ Provide Analysis data and
tools for campaign
performance, customer
preferences and other data
+ Customer Segmentation
Process groups Customers
into user-defined Marketing
Segments
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Control Group Management provides for the assignment of a random group of
10% (or other user designated percentage) of Customers to a Control Group on
an Annual basis

CMA Pro Web Store Integration allows for easy integration of the Retailer's Web
Store

Householding process assigns customers to a “household” based upon name
and address to prevent duplicate mailing

Customer Maintenance Process allows the entry, lookup and maintenance of
Customer Demographic Information

Campaign “Mail Files” can be printed, emailed or transmitted to mail house or
selling location

Email Campaigns can be customized to a user’s requirements

Transaction data from the selling locations is matched to the campaign via
sophisticated matching process

Campaign Performance Reporting information available to a variety of Analysis
tools

Technology Highlights
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Uses current “state of the art” technology tools including:
o Microsoft Visual Basic 6.0 and .NET
o Microsoft Visual Studio 2003
o Microsoft SQL Server 2000 / 2005
o Group-One Universal Coder
Database Independence
User Friendly, easy-to-use graphical interface
Requires Minimal Training
High Performance and Scalable Database Architecture
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